


LOGO

Logo

The logo consists of the words "Lasting” and
"Laos” in English, as well as the Lao translation
nestled at the top-right. The name of the
campaign is located directly underneath the

divided leaf image.

Lasting L

271028U81D

aos

12



SYMBOLISM

The green half of the image, when used
alone, represents a banana leaf, prevalent

across all aspects of Lao traditional life.

The orange half of the image represents
a traditional Lao motif commonly found

among religious and secular artwork.

The fusion of these two halves creates a
new concept that represents a localized
harmony and co-existence of the two

ideas of environment and humanity.
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SLOGAN

Make Better Choices for Sustainability
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COLORS

Color Palette
& Scheme

The color scheme of the campaign
identity consists of natural green,

yellow, and blue tones.

These were chosen to communicate
visually the emotions behind the
concepts of sustainable, green

and eco-friendly tourism.

Primary Color

CMYK 52/3/85/0 CMYK 9/0/82/0
RGB 134/192/90 RGB 239/234/80
#86c05a #efea50

CMYK 7/73/98/0 CMYK 4/27/96/0
RGB 228/104/40 RGB 243/187/37
#e46828 #f3bb25

Secondary Color

CMYK 23/2/100/0 CMYK 65/1/31/0 CMYK 82/57/10/0 CMYK 56/69/0/0
RGB 207/217/41 RGB 71/191/189 RGB 61/110/168 RGB 128/99/171
#cfd929 #47bfbd #3d6ea8 #8063ab
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Font

The English language typeface of the
visual identity is FS Albert (display, bold,
reqular, light), which helps the Lasting
Laos certification program to align with
the Travelife branding in a subtle but

recognizable way.

The Lao language typeface is Alo Vera,
chosen for its simple and straightforward
style that complements the English
language font well.

Lao Sans Pro may be used as

an alternative Lao font

TYPOGRAPHY

English Font

FSAlbert FSAlbert
FSAlbert  FSAlbert
FSAlbert  FSAlbert
FSAlbert FSAlbert

Lao font

91la 1081

Alternative Lao font

299 (22U 1US
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